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In recent years, tourism industry which has a strong correlation gradually takes 
on a trend of agglomeration. Agglomeration development of regional tourism industry 
can largely achieve the optimal allocation of tourism resources and tourism economy 
of scale, and gradually become growth pole of regional economy, which can generate 
powerful agglomeration effect. Agglomeration research of regional tourism industry 
has become a hot issue in tourism research. Considering the space and time dimension, 
this paper takes the Yangtze River Delta for example, makes analysis and evaluation 
on agglomeration level and effect of regional tourism industry with mathematical 
statistics from quantitative and qualitative angle, which also enriches theory research 
on the agglomeration of regional tourism industry.  
Industry agglomeration is a dynamic process, this paper analyzes the dynamical 
mechanism of tourism industry agglomeration from qualitative angle firstly. Then 
from quantitative angle, make the Yangtze River Delta as a research object, choose 
location quotient and other three indicators to measure its agglomeration level of 
tourism industry. After measuring, it can be found that tourism industry of the whole 
area has a high agglomeration level, however, there exists disparity between cities, 
and it also shows that agglomeration development becomes more and more balanced. 
Based on the Yangtze River Delta has agglomeration phenomenon, this paper uses 
time series data and panel data to analyze the agglomeration effect of tourism industry 
in the Yangtze River Delta with Eviews8.0 software. Results show that as a whole, 
there is a long-term equilibrium relationship between tourism industy agglomeration 
and regional economic growth, and tourism industry agglomeration plays a significant 
role in promoting the development of regional economy. From the point of regional 
internal, agglomeration effect of tourism industry in 16 cities of Yangtze River Delta 
is quite different. After comparing of agglomeration level and agglomeration effect, 
we can find that when the agglomeration of tourism industry develops in different 
stages, its agglomeration effect is different. Then Ward clustering analysis method is 

















Finally, combining with the actual needs of regional tourism industry development, 
from the perspective of regional internal, the strategy of narrowing the difference of 
regional tourism industry agglomeration is put forward firstly, and then from the angle 
of the whole area, further countermeasures is put forward to promote the development 
of regional tourism industry agglomeration based on the two aspects of government 
and enterprise, so as to provide theoretical basis for related departments to formulate 
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这确立了旅游业的重要产业地位。2013 年 4 月出台的《中华人民共和国旅游法》
明确规定旅游市场各主体的权利、义务和责任，为旅游产业营造了良好的法律氛











































































































































    在实证部分，首先运用区位商等四个指标来定量测度长三角地区旅游产业的
集聚水平，判断其是否存在集聚现象。其次，构建计量模型，运用时间序列的协
整分析探讨整个长三角地区旅游产业的集聚效应，在此基础上，通过构建面板数
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